ABOUT THE MAJOR

Shape brands, influence audiences, and

drive conversations. This major equips you to
professionally represent businesses, connect
with customers, and lead impactful marketing
campaigns. Through high-impact learning and
cutting-edge technology, you'll collaborate on
local, national, and global marketing projects —

gaining hands-on experience that sets you apart.

CONTACT US

OUTCOMES & OPPORTUNITIES

Stacy Smulowitz, Ph.D.
Chair, Department of Communication & Media
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+ Students build industry connections through internships and

professional organizations. In classes and clubs, they work
with real clients and compete in the AAF National Student
Advertising Competition, gaining hands-on skills.

+ Graduates thrive in agency and corporate roles, managing

brand strategy, content, and campaigns at top companies
like Monster Energy, NBC Universal, JP Morgan Chase,
Buzzfeed, Ogilvy, Hearst Magazines, iHeart Media, and
Weber Shandwick.

- Graduates also pursue advanced degrees at top institutions

like Villanova University, Texas Tech University, Syracuse
University, and Scranton's MBA program.




ADVERTISING/PR/SOCIAL MEDIA

1¢t Year: FALL
COURSE# COURSE TITLE CREDITS

COMM 108 Essential Writing Skills 3

COMM 101 Communication and Society 3

COMM 112 Foundations of Public
Speaking

HUMN ELECT Humanities Elective

PHIL 120 Introduction to Philosophy

First Year Seminar
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Total Credits: 15

1%t Year: SPRING

2" Year: FALL

COURSE# COURSE TITLE CREDITS
COMM 215 Introduction to
Communication Theory 3

COMM 225 Introduction to Advertising
or COMM 227 Public Relations or
COMM 235 Social Media

FREE ELECT Free Elective

PHIL 210 Ethics

3
3
3
QUAN ELECT Quantitative Elective 3

Total Credits: 15

2" Year: SPRING

COURSE# COURSE TITLE CREDITS COURSE# COURSE TITLE CREDITS

COMM 205 Writing for Communication 3 COMM 210 Logical and Rhetorical

COMM 105 Advertising/PR/Social Analysis 3
Media 3 FREE ELECT Free Elective 3

HUMN ELECT Humanities Electives 6 T/RS 122 Theology II: Introduction

T/RS 121 Theology I: Introduction to to Christian Theology 3
the Bible 3 S/BH ELECT Social/Behavioral Elective 3

First Year Seminar 0 NSCI Elect Natural Science Elective 3

Total Credits: 15

Total Credits: 15

3 Year: FALL

4" Year: FALL

COURSE# COURSE TITLE CREDITS COURSE# COURSETITLE CREDITS

COMM 325 Advertising Copywriting or COMM 460 Advertising Competition 3
COMM 237 Public Relations Writing or HUMN ELECT Humanities Elective 3
COMM 365 Social Media Production 3 FREE ELECT Free Electives 9

COMM ELECT Communication Elective 3
FREE ELECT Free Electives 6
PHIL ELECT Philosophy Elective 3

Total Credits: 15

3 Year: SPRING

Total Credits: 15

4" Year: SPRING

COURSE# COURSE TITLE CREDITS COURSE# COURSE TITLE CREDITS
COMM 305 Media Campaigns 3 COMM 460 Advertising Competition 3
FREE ELECT Free Electives 9 COMM ELECT Communication Elective 3

NSCI ELECT Natural Science Elective 3
Total Credits: 15

S/BH ELECT Social Behavioral Electives 3
FREE ELECT Free Electives 6

Total Credits: 15

This is a sample curriculum. Please refer to the 2025-2026
Undergraduate Catalog at scranton.edu/catalog.



