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THE UNIVERSITY of SCRANTON

ABOUT THE MAJOR

CONTACT US

OUTCOMES & OPPORTUNITIES

• Students prepare for leadership roles in companies and 
non-profit organizations, equipping them to work effectively 
with national and international teams.

• Students develop expertise in debate, public speaking, sales, 
small group communication, and organizational strategy.

• Most graduates build careers in organizational 
communication, human resources, and non-profit sectors, 
while others pursue graduate studies to advance their 
expertise. Alumni have landed roles at prestigious employers 
such as Web.com, Cigna, PepsiCo, Walt Disney Company, JP 
Morgan Chase, and Johnson & Johnson.Stacy Smulowitz, Ph.D.

Chair, Department of Communication & Media 

       570.941.4135

       stacy.smulowitz@scranton.edu

       admissions.scranton.edu/comm

This major prepares students for careers in 
management, human resources, and sales, as well 
as graduate and law school. Through persuasion, 
debate, and effective writing, students sharpen 
their oral and written communication skills —
helping organizations run smoothly and achieve 
their goals. Graduates emerge as confident, 
strategic professionals ready to lead in a variety 
of industries.
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Among TOP 10 IN THE NORTH for 30+ years  
U.S. News & World Report



This is a sample curriculum. Please refer to the 2025-2026 
Undergraduate Catalog at scranton.edu/catalog. 

COMMUNICATION 
120 Credits

LEARN 
MORE !

1st Year: FALL
COURSE# 	   COURSE TITLE			  CREDITS
COMM 112 Foundations of Public  

Speaking 				   3
COMM 108 Essential Writing Skills 		 3
COMM 101 Communication and Society 	 3
HUMN ELECT Humanities Elective 			 3
PHIL 120 Introduction to Philosophy 	 3
First Year Seminar		 	 0 

		   Total Credits: 15

2nd Year: FALL
COURSE# 	   COURSE TITLE	 		  CREDITS
COMM 215 Introduction to  

Communication Theory			   3
COMM 214 Small Group  

Communication			   3
GE FREE ELECT GE Free Elective 		  3
PHIL 210 Ethics 			   3
QUAN ELECT Quantitative Elective 		  3 

		                    Total Credits: 15

2nd Year: SPRING
COURSE# 	   COURSE TITLE	 		  CREDITS
COMM 210 Logical and Rhetorical  

Analysis 				   3
COMM 230 Principles of Business  

Communication 			  3
GE FREE ELECT GE Free Elective 			  3
T/RS 122 Theology II: Introduction  

to Christian Theology 			  3
S/BH ELECT Social/Behavioral Elective 	 3 

		    Total Credits: 15

3rd Year: FALL
COURSE# 	   COURSE TITLE	 		  CREDITS
COMM ELECT Communication Elective	 3
COMM ELECT Communication Elective	 3
GE FREE ELECT GE Free Elective		  3
PHIL ELECT Philosophy Elective 		  3
NSCI ELECT Natural Science Elective 	 3

			    Total Credits: 15

3rd Year: SPRING
COURSE# 	   COURSE TITLE	 		  CREDITS
COMM 309 Leadership Communication	 3
COMM 315 The Art of the Pitch		  3
GE FREE ELECT GE Free Electives 		 6
NSCI ELECT Natural Science Elective 	 3

			    Total Credits: 15

4th Year: FALL
COURSE# 	   COURSE TITLE	 		  CREDITS
COMM 412 Organizational  

Communication Capstone			  3
HUMN ELECT Humanities Elective 			 3
GE FREE ELECT GE Free Electives 			 9 

		   Total Credits: 15

4th Year: SPRING
COURSE# 	   COURSE TITLE	 		  CREDITS
HUMN ELECT Humanities Elective 			 3
NSCI ELECT Natural Science Elective 	 3
GE FREE ELECT GE Free Electives 			 9 

		   Total Credits: 15

1st  Year: SPRING
COURSE# 	   COURSE TITLE	 		  CREDITS
COMM 205 Writing for Communication 	 3
COMM ELECT Communication Elective 	 3
GE FREE ELECT GE Free Elective 		  3
HUMN ELECT Humanities Electives 	 3
T/RS 121 Theology I: Introduction to  

the Bible 				    3
First Year Seminar 			   0 

		                  Total Credits: 15


