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ABOUT THE MAJOR

CONTACT US

OUTCOMES & OPPORTUNITIES

• With businesses increasingly focused on efficiency, 
sustainability, and global operations, SCM graduates are 
prepared for careers in areas such as procurement, 
logistics, operations management, and consulting.

• Alumni of the program have launched careers at leading 
companies like Bank of America, Goldman Sachs, Merrill 
Lynch, and Pepsi.

• Many graduates continue their education in business, law, 
and related fields. The University of Scranton also offers 
an accelerated BS/MBA program, which allows students 
to earn both degrees in less time. High school seniors can 
even apply for direct-entry seats into this program.

THE UNIVERSITY of SCRANTON

Nabil Tamimi, Ph.D.
Chair, Department of Operations & Analytics 

       570.941.4288

       nabil.tamimi@scranton.edu

       admissions.scranton.edu/supply

The Supply Chain Management major 
prepares students to understand and 
improve how products and services move 
from suppliers to customers. Students 
learn how to manage and optimize 
processes that keep businesses running 
efficiently from sourcing materials to 
delivering finished products. The program 
emphasizes quality, analytics, and 
decision-making skills, giving students 
the tools to succeed in industries such 
as manufacturing, healthcare, retail, and 
logistics. 
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This is a sample curriculum. Please 
refer to the 2025-2026 Undergraduate 
Catalog at scranton.edu/catalog. 

SUPPLY CHAIN MANAGEMENT
127-128 Credits

LEARN 
MORE !

1st Year: FALL
COURSE# 	   COURSE TITLE			  CREDITS

ECO 153 Principles of Microeconomics 	 3

BUS 150 Career and Professional  

Development 			  1

BUS 140 Business Information & Oral  

Proficiency 				   3

PHIL 120 Introduction to Philosophy 	 3

MATH ELECT Math Option 			  3-4

HUMN ELECT Humanities Elective 			 3

First Year Seminar 			  0 

		         Total Credits: 15-16

2nd Year: FALL
COURSE# 	   COURSE TITLE	 		  CREDITS

ACC 253 Financial Accounting 			  3

STAT 251 Statistics for Business I 			 3

OIM 251 Excel, Power BI, & Python 		 3

PHIL 210 Ethics 			  3

NSCI ELECT Natural Science Elective 	 3

FREE ELECT Free Elective 			  3 

		  Total Credits: 18

2nd Year: SPRING
COURSE# 	   COURSE TITLE	 		  CREDITS

ACC 254 Managerial Accounting 			  3

STAT 252 Statistics for Business II 		 3

T/RS 122 Theology II: Introduction  

to Christian Theology 			  3

NSCI ELECT Natural Science Elective 	 3

HUMN ELECT Humanities Elective 			 3 

		    Total Credits: 15

3rd Year: FALL
COURSE# 	   COURSE TITLE	 		  CREDITS

OIM 362/363 Quality Management 		 3

MGT 351 MGT I: Managing Orgs 		  3

OIM ELECT Oper. & Info. Mgt. Elective	 3

MKT 251 Principles of Marketing 		  3

OIM 351 Introduction to Business  

Analytics 				    3

			   Total Credits: 15

3rd Year: SPRING
COURSE# 	   COURSE TITLE	 		  CREDITS

MGT 352 MGT II: Leading People 		  3

FIN 251 Introduction to Finance 		  3

OIM 352 Introduction to Operations  

Management 		  3

ECO/IB 351 Environment of  

International Business		  3

PHIL ELECT Philosophy Elective or  

T/RS ELECT T/RS Elective 		  3 

		  Total Credits: 15

4th Year: FALL
COURSE# 	   COURSE TITLE	 		  CREDITS

OIM 470 Production Planning and  

Control 				    3

MGT 455 Business Policy and  

Strategy 				   3

OIM ELECT Oper. & Info. Mgt. Electives 	 3

HUMN ELECT Humanities Elective 			 3

FREE ELECT Free Elective 			  3 

		   Total Credits: 15

4th Year: SPRING
COURSE# 	   COURSE TITLE	 		  CREDITS

OIM 366 Supply Chain Management 	 3

OIM 471 Business Info Management 	 3

OIM ELECT Oper. & Info. Mgt. Electives 	 3

FREE ELECT Free Electives			  6 

		  Total Credits: 15

1st  Year: SPRING
COURSE# 	   COURSE TITLE	 		  CREDITS

ECO 154 Principles of Macroeconomics 	 3

WRTG 107 Composition 			  3

T/RS 121 Theology I: Introduction  

to the Bible 				   3

FREE ELECT Free Elective 			  3

HUMN ELECT Humanities Elective 			 3

First Year Seminar 			  0 

		  Total Credits: 16


